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Cranau je koHcyntanT u aHaiautudap PTC m PTB 3a o0nacTé mpeny3eTHHINTBA, HAIMOHATHE CGKOHOMHjE H
MeljyHapoaHOT TIOCIIOBambA.

On akamemcke 2012/2013. rocryjyhm mpodecop je Ha HEKOIMKO CTpaHUX (QakyireTa, TIe je OApKao BHIIE
roctyjyhux mnpenaBama: Pakynrer 3a usoructuky (Llesbe, Cnosenmja), Budapest Metropolitan University
(Bynumriemita, Mahapcka), Széchenyi Istvan University - Kautz Gyula Economics Faculty (Bep, Mahapcka), EPHEC
UNIVERSITY COLLEGE (Bbpucen, benruja), Sakarya University (Cakapya, Typcka) u Stuttgart Media University
(IItyrrapt, Hemauka) 3 061acTd MapKeTHHTa U MEHALIMEHTA.
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